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3 Product development

Aim

This chapter aims to detail the process of developing the food and beverage 
product to meet the needs of its target consumer. 

Objectives

This chapter is intended to support you in:

Identify key stages of product development

Developing detailed knowledge of the meal experience factors

Identifying and applying various approaches to the development 
of a consumer–product relationship

Gaining an insight into service quality and quality management  
issues

Setting standards for food and beverage operations

Developing an integrated approach to service quality 
management

Balancing customers service requirements with resource 
productivity

Developing the consumer–product relationship as a dynamic 
process.
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3.1 The food and beverage product
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